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VISION

A chic lifestyle brand store

that is loved by young

people all over the world.
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young people all over the world.
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ABOUT US

BRAND CONCEPT

Capture inspiration and enjoy exquisite life!

Affordable: Consume cost-efficient products without pressure.
Exquisite: High quality products bring exquisite lifestyle.
Creative: Bring new user experience with inspired creativity.

A chiclifestyle brand store that is loved by
young people all over the world.
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INDONESIAN media covered
the grand opening of the store.
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A chiclifestyle brand store that is loved by
young people all over the world.
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ABOUT US

MILESTONES

2015

* Opened the 100th store in
Kaide Plaza, Zhengzhou,
China.

* Set up strategic
cooperation with leading
commercial real estate
group--Wanda group.

2016

» st store opened
inthe
Philippines

2014

+ Established in
Shanghai

* st store openedin
Taidong, Qingdao,
China

A chiclifestyle brand store that isloved by
young people all over the world.
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017

Developed franchisees in Russia, Canada,
Astrilia, and Mexico.

Setup JV in Dubai.

MUMUSO globalization strategy
annouced in Ho Chi Minh City, Vietham.

2018

1st store opened in Gutemala
+ Developed franchisee in Melta
* Global strategic partners’
meeting held in Shanghai

2019

* 1st store opened in Peru

2022

» Developed franchisee
in Saudi Arabia

2023

+ MUMUSO entered Indonesia with

the opening of its first flagship store.

2020

+ st store opened in Madrid,
Spain.

2021

» Developed franchisees in
Kuwait, Democratic Republic
of the Congo, Palestine, and
Qatar.

» Upgraded flagship store opened in Dubai

MALL

MUMUSO

2025

» 1st store opened in Scotland, the UK.
» Developed franchisees in Austriq,

Poland, Guyana and Cuba.
« MUMUSO Fashion Week Berlin 2025.

2026

« 1st store opened in Bangladesh.
* A new chapter is unfolding.

2024

* Developed franchisees
in Honduras and Costa Rica.

* Developed franchisees
in Kazakhstan,expanding
into the Central Asian market.

* 1st store opened in Berlin,
Germany.
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PRODUCTS

A chiclifestyle brand store that isloved by
young people all over the world.



CATEGORY

Beauty Clothing
Products Accessories

Stationery
Supplies

A chiclifestyle brand store that isloved by
young people all over the world.

Children’s
Products

Fashion
Hﬁg@%@?’s‘” Accessories

Bags
Home &g

Textiles
Luggage

R
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PRODUCTS

BEAUTY PRODUCTS

MUMUSO

CHILDREN'S PRODUCTS



PRODUCTS

HOME TEXTILE

MUMUSO

CLOTHING ACCESSORIES



PRODUCTS

SNACK FOODS

MUMUSO

STATIONERY SUPPLIES



PRODUCTS

HOSEHOLD PRODUCTS

MUMUSO

FASHION ACCESSORIES



PRODUCTS

BAGS & LUGGAGE

ELECTRONICS

MUMUSO
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RETAIL STORES

A chiclifestyle brand store that isloved by
young people all over the world.



RETAIL STORES Mombse

DESIGN CONCEPT

MUMUSO -

1 LOVE MUMUSO
LIEE STARTS VoITH bALMLISC
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A fast fashion department store brand that
is popular all over the world.

A chiclifestyle brand store that is loved by
young people all over the world.
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A chiclifestyle brand store that is loved by
young people all over the world.
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RETAIL STORES
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RETAIL STORES

A chic lifestyle brand store that is loved by
young people all over the world.
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A chic lifestyle brand store that is loved by
young people all over the world.
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A chic lifestyle brand store that is loved by
young people all over the world.
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A chiclifestyle brand store that is loved by
young people all over the world.
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A chic lifestyle brand store that isloved by
young people all over the world.



RETAIL STORES Mombse

A chic lifestyle brand store that is loved by
young people all over the world.



MUMUSO-IP MOS0

GuGu Ala MuMu Anne Cluck Alen

A chiclifestyle brand store that is loved by
young people all over the world.



MUMUSO-IP MUHUSO

Little prince of petroleum.-
Girls are crazy about
him.And he likes making
mis-chief.

The intelligent and wise
leader of MUMUSO who
appears slow-witted. Andhe
cares for everyone in
thefamily.

The cold and elegant
catqueen. She's into shop-
pinga lot.

An alien visitor. He disquises
\ himself as a handsomeand
loyal dog when doinghis
tasks.

A quiet and kind little star A cute long-leg chick

fan with short hands and 9 who'sinto beach sports. All
legs.She can't help firing ‘-&h:ﬁ « - his confidence comes from
when she's pissed off. ~ o his handsome fake

eyebrows.

A chiclifestyle brand store that is loved by
young people all over the world.
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FRANCHISE
NETWORK

A chiclifestyle brand store that isloved by
young people all over the world.
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FRANCHISE NETWORK

ASIA

RUSSIA
KAZAKHSTAN » MONGOLIA
SOUTH
CHINA KOREA
NEPAL
. UN”:DATAR / PAKISTAN ~ INDIA
EMIRATES © 3 ~ THAILAND CAMBODIA
- Ve PHILIPPINES
INDONESIA

A chiclifestyle brand store that is loved by
young people all over the world.
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FRANCHISE NETWORK

EUROPE

THE UNITED KINGDOM?

GERMAN

ROMANIA

’ ITALY
*—~ TURKEY

- « MALTA

A chiclifestyle brand store that is loved by
young people all over the world.
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FRANCHISE NETWORK

AFRICA

MOROCCO

CHAD

DEMOCRATIC
——= REPUBLIC
OF THE CONGO

A chiclifestyle brand store that is loved by
young people all over the world.
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FRANCHISE NETWORK

NORTH
AMERICA

-

CANADA

UNITED STATES OF AMERICA

MEXICO

GUATEMALA
NICARAGUA

tHE RepusLlc . EL SALVADOR
OF COSTARICA PANAMA

A chiclifestyle brand store that is loved by
young people all over the world.
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FRANCHISE NETWORK

SOUTH
AMERICA

COLOMBIA - y
ECUADOR 2o
PERU

& VENEZUELA

BOLIVIA
CHILE

ARGENTINA

A chiclifestyle brand store that is loved by
young people all over the world.
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FRANCHISE NETWORK

OCEANIA

AUSTRALIA

A chiclifestyle brand store that is loved by
young people all over the world.
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EVENT

A chiclifestyle brand store that isloved by
young people all over the world.
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ABOUT THE MUMESO
EVENT

Berlin Fashion Week

A chiclifestyle brand store that isloved by
young people all over the world.
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A chiclifestyle brand store that isloved by
young people all over the world.
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A chiclifestyle brand store that isloved by
young people all over the world.
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FRANCHISE NETWORK

FIVE-YEAR PLAN
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A chiclifestyle brand store that is loved by
young people all over the world.
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FRANCHISE
POLICY

A chiclifestyle brand store that isloved by
young people all over the world.
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FRANCHISE POLICY

SITE SELECTION

City Tier Location Selection Store Size
City population over Shopping mall, commercial 200-300m? as the optimised
YP I3oo|< dETrICTgWITh high traffic 05|ze Pimi
volume
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A chic lifestyle brand store that isloved by
young people all over the world.



FRANCHISE POLICY

JOINING PROCESS

A chiclifestyle brand store that isloved by
young people all over the world.

INTENTION CONSULTATION

EVALUATION

CONTRACT SIGNING

STORE DEVELOPMENT & MERCHANDISE ORDER

MARKETING & OPERATION

MUMUSO



FRANCHISE POLICY

SERVICE & SUPPORT

A chiclifestyle brand store that isloved by
young people all over the world.

Provide design scheme and
blueprint,instruction of decoration work.

Event planning for the opening ceremony
and major marketing events.

Merchandise display diagnose and
planning, branding and marketing services.

Industrial information collection and business

intelligence services regarding retail business.

Excellent supply chain capability to provide
mass merchandise choices for different
territories.

MUMUSO



CONTACT US MUHUSO

. WWWwW.mumuso.com 'O’) MUMUSO_GLOBAL
@ overseas@mumuso.com X MUMUSO_GLOBAL

4
400-000-7311

A chic lifestyle brand store that isloved by
young people all over the world.
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